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ibmrg majorly for 
vre.nce/assignnieiit 
)re =2.91) were the

‘ promotion of 
Freshers'

most coniHioii i 
library rnd iiiforumtioii

used to achieve the study objectives. Th data was collected 
through questionnaire. The population of t ic study comprised 

, i , r rx r' > • it ■ - » -

re«-» o
random sampling technique. Out of a total( f five hundred and

The study used a descriptive survey research c. ^sign. Primary data 
was i ' • ' ' .........................

UniMrsit" ojlbndnn - ojLibrnry 1"J。口"Mi。" % 竺史”"皇

ASSESSMENT OF EFFECTIVE LIBR 顷Y PR£^竺!肾 
AND INFORMATION SERVICES A：，——工「KTt^k»?TA 
OF KWARA STATE UNIVERSITY, MALE fE, N1G

Libraries are considered as the house of ki owledge. However, 
promotion of library and injvnuation sew.:es are required to 
create the awareness oflibran/ services that( re twniluble in. each 
institution. The extent of the adoption and ejj xtiveness of library 
promolioii service in academics eriviroiiuu nt, pnrticularli/ in 
Nigeria renidin. unclear. This study then fore examined the 
effectiveness of the promotion of library and 'nfonimtioii service 
iiuioiig the students of Kwara State Llniversi y, Malete, Nigeria.

lyzed. The study 

analysis. The result of the study revealed tha\ majorly (98.77%) 

孵•顼丽斜96.31/%兰呼to have vis ted亦福湍福 

Textbooks, iiileniet, reference books^]oiiriu Is mid 
the most utilized library resources. The 

further ivvealed that the respondents visit 
individual study (menu score=3.44) and for rc 
(Mean score =3.25). To borrow books (mean s( 

reasons for using the library The - 
w•…services mostly include

students ofKwnra State University selected t rougJia muliistug^ 

four questionnaire (504) distributed, four h mdred and eighh/- 
seven (487) questionnaires xoere returned and uuil ' — J 
used frequency, simple percentages, and Like)! Rating scale i Hit's 
analysis. The result of the study revealed thm majority (98 77%) 
of the respondents have their age greater tha i 15 years 55 44% 
were females. 96.31% indicated to have vis ted the iiistitutioii 
/枷可 with majority (50.51%) using the I brnry occasionalh， 
同略,internet, reference books, jounu Is & e-resomres 
were the most utilized hbran/ resources. The- result of the sluch/

mailto:IsfHaila.yahaya@kwasii.edii.iig
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Services,

caimot be over

poor disse nination of

101

ces include 
lion search

information explosion through internet service web-based service 
providers and poor dissemination of iiiformatioi by management of 
library department are major issues affecting the usage of the library. 
Kendadamath (2009) attested to poor disse nination of library

Keywords: Promotion, Library Services, Informa ion 
Students

i 、 /

Ciorunfemi and Ipadeola (2018)stated that lib: ary without u • • ' ' 、 e aware of the benefits

)urces and services in

the challenge of und ^utilization 
...:三 ■■--

k ,, v .. . .......
of Newsletters arid pamphlet (58.32%). 

* i sm -、- - •，八Li i 厂妨 

equipping students with the knoioledge of iiifornn 
^enri score-3.36), helping to sensitize students (u “in score 

),improve usage of library services (mean score = ；、？，”心。
(/ icsoiivccs (iveiliable (menu score --八、

出。.findings of the study, it

Uiiivcrsili/oflbiidan - ]omnnl ofLibiary nml hiform""。" (U0 g

orientation (80.49%), conducive environment (84： 9鬼，霁’ 
fair (69.82%) ami use(
The effect ofpromohoii oflibrari/nnd iiiformnlion

Introduction
The role of library and information servic，s in an academic 

environment be it pre-tertiary or tertiary institute >iis 
emphasized. The library is established to provi de support to the 
institution to attain the academic objectives of such i- .sti tuition in the area 
of learning, teaching and research services.The act vities of the library 
and its staff have been very passive especially in d -veloping countries/ 
Nigeria inclusive. There is a need for library staff a id the institution at 
large to wake up and improve on their services.G ipta (2003) affirmed 
that the staff of the library are mostly casual with heir duties and this 
affect the level of pati*onage of users to library faciliti s 、

In furtherance to the aforementioned problen , Adekumnisi(2013); 
Oyenike, Adaora and Charis, (2016) observed that poor funding,

Kendadamath (2009) attested to 
information services as he observed that intend use rs are not aware of the 
potentialities of information services at their dis posal and how these

iseless There is therefore the need to let the users 1X：1he library in the provision of information res

order to succeed. .. 一
In attempt to reverse 1心―心冬此萨 or unci “utilization of library 

resources and surviving the onslaught from the information explosion 
-------------- ---------- --------------

services can be of benefits to them. This will result in non-utilisation and 
underutilization of the library resources. Helin] ey (2008) as cited in 

~ . IT 1 1 /CCr C\ , , r -.-

users is

，=J.3shows 
3.30) m tong others. 

Based on the findings of the study, it was co J eluded that 
promotion of library and information services is ci \ ery effective 
tool for enhmichig the use of libniry resources nine ig shideiits. 
The study recommend thnt academic libraries shouh embrace t ic 
use of ICT in the promotion of libreuy services.
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through internet service and web-based servio

iv.

services consulted by

iv.

102

Objectives of the study
The main objective of the study is to

ii.

iii.

n.

iii.

and information services employed by B wara State 
Library.

so as to 1 ―
Promotional approaches are used to convey th' 
services and resources to target markets and sh( 
library users and non-users to act.

Past studies in Nigeria have focused most]/on marketing^___ __ 匕

focuses its attention on promotion which is the act o nngi 
awareness of the library resources to the users. The stu expec 
provide help for librarians and other stakehold is in the i iary on 
to promote library and information services in tl eir institutions.

as ess the effectiveness of 
promotion of library and information service among the students of 
Kwara State University, Malete, Nigeria.

the university library that are known to the students;

assess the effectiveness of promotion of ] .brary and information 
services employed by Kwara State Uravers: y Library.

瞄鲨撷覆算慕每"sedmgonmar捋嘿«潘 

service. The present study differs from those otl ?r past stu ?
• on promotion which is the act of brmgmg the

of the library resources to the users. The study is expec e

What are the various channels of promotio i services 
the university library that are known to the: tudents;

What is the assessment of the effectiveness of promotion of library

University

， there is need
tlii'ough internet service and web-based sei vic，promotional 
for tlie librarian and all the staff of the libraiy ；)。罟 to the users,
activities so as to bring the activities of t MZlability and value of 

uld be designed to cause

Specific objectives are to:

i. determine the types of library informatic i services consulted by 
students of Kwara State University.

identify different reasons why students ma <e use of library.

identify the various channels of promotio i services employed by

Research Questions

i. What are the types of library informatioj 
students of Kwara State University?

What are the different reasons why student make use of library?

employed by
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 : a
to the general public. F)r example, banners

Literature Review ,
Promotion is one of the four major elemen : of marketing an 

without promotion the effects of otlier elements of ] marketing might no 
be felt effectively. With the tlireat from other nformation service

organized to
一二 every

products offered by the libraries or the information c mtres (Adekuiimisi, 
2013;Patil and Pranita, 2014). Similarly, Kony i (2013) described 
promotion as a mechanism by which target group (c jistomers/ users) are 
educated about the accessibility to resources, se: vices and products 
offered by an organization. It is a way of commun eating and reacliing 
out to customers or users about the availability of sources or products. 
Tai wo, Ayandare and Olusola (2015)in conformity v ith other definitions 
described promotion a means of informing customs :s/ users about what 
you do and what you can do. It is an act of moving products toward the 
customer and stimulates demand. Promotion i ivolves the use 
persuasive information by an organization to win ci istomers or users for 
their products (Sharma and Bharadwaj, 2009).

Forms of Promotional Tools for Library and Inforn ation Services
Library and information service in Acade:nic library can be 

promoted in various ways, and lots of benefits are attached to it. 
Oyinloye, Dangwaran and Yero (2018) highlighte I some promotional 
tools that can be used by academic libraries toprom)te their services and 
resources and these include:

1) Publicity: This is a process of bringing he awareness of 
programme or event \ ~
and university portals are used to disseminate information relating

It is expected that wide publicity be given to 21 programmes been 
conducted and rendered by the library.

Library Orientation: This is a programme v hich is(。_二 
welcome new students to an institution. It is important for

need for the library provider to improve

their area of services. Kendadamath (2009) expl. ined promotion 
mechanism through which target groups

author opined that; it is essentially a way which the ] .brary reaches out to 
its customers. Promotionwas described as a means( informing users of 
what you do and what you 厂企八 Xc Tr» if involves process of

to various programs and also the activities go ng on in the Library

conducted and rendered by the library.

Promotion is one of the four major elemen : of marketing and

-  i¥xuxt * nformation service
provider in the areas of storage and sharing of storec knowledge, the；e is 

:and information service provi< ler to improve t eir 
promotional activities so as to still remain relevant i i this 21st century in 
their area of services. Kendadamath (2009) expl. ined promotion as 

、 b---" are i iformed about the
resources available, services and products offered by the library. The

f informing users of 
, j i can do. In essence, it involves process

informing the target groups about the resources av lilable, services and
r 

described
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bases.

Aside the above-mentionedpromotional t >ols reported by

I'
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\\

f|

Need for Promotion of Library and Information Sen ices
Promotion is an important instrument in bringb g the awareness of 

goods and services of an organization to the end use: s. In line with tliis, 
Nicholas (1998) expressed that the promotional activ ties engaged in by

Oyinloye, Dangwaran and Yero (2018), there are stil] other promotional 
instruments available to the management of librai / and information 
services in the Nigeria universities. These include ere ition of web pages, 
publications or newsletter, flyers, posters, library tours, classroom 
instruction, one-on-one appointments, library ] ；omepage, online 
catalogue and one-on-one training to mention but a fe v.

mstitution of liigher learning to organize orier tation pr。斜a. 
fresh students jointly or in departmental bases. m ) 
universities, orientation programmes are orga】ize join〃y,a - 
most cases, it is organized by the Directorate of s aidents affairs, in 
library aspect of the Orientation which is oft han e y 
University Library is done in other to familiariz 2 the students wit: 
thp varimiQ nF fhp 11 bra TV and the V LfiOUS Services t 3.

二and exhibitions: library and informat on services can be 
promoted by display and exhibition. According to Adegoke (201 )/ 
display and exhibition can boost current a war ness in the library 
because it allows clientele to know the existenc( of materials in the 
Library.

j J—7』L_____  . •，

"一

for
In most

• inCTamixie^ aic 55— ——)- >
the Directorate of s xidents affairs. The

--■* ■* * *—»

in other to familiariz 2 the students with 
the various department of the library and the 
are provided by the library.

3) Display and exhibitions: library and informal

or in departmental

purchased by library must get readers. To find 
library staff needs to conduct studies/ surveys to obta: n the needsof their 

------ :resources 
nd Pradhan (2014)

will promote the use of available reading material in the
.； 工 , 心 °I Hmize the use of
information within limited resources and manpower and also improve 
the image of the library. Adegoke (2015) posited that the units that are 
directly involved in the promotion of library pro( ucts and services 
include the reference,circulation, serials, ICT and ; udio-visual uniN 
There must also be open access to the different resourc >s in the librar

public library increased usage, value of the libra y, education and 
changed in perception of the library by users. Patil s ad Pradhan (2014) 
quoting the third law of library as stated by Rangan ithan which states 
that/z every book its reader" expressed that evei y book which is 

a rea，ler for every book,

readers. Once their needs are identified, then promotiof the 
should be conducted and increase the use of it. Patil z t ' 二 
further affirmed that the promotion of library and ir ^ormati^rTse^ces 

工 T - --------- : library andcreate awareness among the users. It will also "-
manpowe] and also improve

directly involved in the promotion of library
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students of Kwara State University, Malete in Kwai a State, Nigeria. 
Kwara State University, Malete has seven faculties n< i ' 二  … 
Agriculture, Faculty of Education, Faculty of Pure and 八pp£ed Sciences" 
「 t . c "n -，     T? — —11—_ — £ T T_‘_.二' 

Sciences, Faculty of Information and Communication Teclinologv'^nd 
J~1 -1 t—— —£ T k-r A 111 4l C?卜。<TQ t*。T*»/"I CTV^ C c ■*<■» 1 ： 一 —'・- 1 Oj

the study. In stage one, four faculties

理1 畔 ，—K1
一..二

llgersi 以 of Ibndnn - Jomnl of Library and I时ormcition Science (UI-J JS)

Challenges of Promotion of Library and Information f ervices
Promotion of goods and services in any orgamzat on requires goo 

funding. To embark on publicity, advertising, priiiti ig of newsletter, 
exhibition and organizing workshop to i  ) .
funding. The library and information department of the university faces 
L 一 - J r - i _亡一_：£/

they can carry out. Agaiii, anotlier problem facing the pr)motion activities 
(n " ______…— ...................................... _ 心入

area of marketing. Majority of the staff of the library doe: not have skills

Methodology
This study is meant to elicit response from a grot p of respondents 

the effectiveness of promotion of library and inf( rmation services 
among students of Kwara State University (KWASU), Mi lete, Kwara State, 
Nigeria. A descriptive survey research design was choser and used to carry 
out tlie research. According to Ifidon and Ifidon (2007), c escriptive survey 
describes a current situation with a subject. It involves ?ollecting data in 
order to answer questions concerning relationship that e :ist, practices tliat 
prevail, beliefs, points of views, or attitudes that are held, processes that are 
going on, effects that are being felt or trends that are devel)pii】g and reports 
the way things are. Descriptive survey helps to describ ? and collect data 
from the respondents without any ambiguity or need : Dr the researcher 
manipulating the data to suit public opinion. The popuh tion of this study 
comprises of students of Kwara State University, Malete. Primary data was 
used in the study. The data was elicited through the use)f Questionnaire. 
The questionnaire was structured in such a way as to ca] -ture the research 
objectives. The choice of the university was because ol its standard, the 
proximity and ease of data elicitation. .

mely: Faculty of

Faculty of Engineering, Faculty of Humanities, Manag ment and Social 
Sciences, Faculty of Information and Communication Technology'and 
Faculty of Law. A multistage random sampling techn que was used in 
the study. In stage one, four faculties were randon ly selected The 
faculties include Faculty of Engineering, Faculty of Humanities 
Management and Social Sciences, Pure and Applied Sci( nces and FaculM 
of Education. In stage two, three departments were r£ ndomly selected

Sampling Procedure
The population of the study is comprised f o undergraduate

Kwara State University, Malete has seven faculties

Promotion of goods and services in any orgamzat

exhibition and organizing workshop to mention just 1，ut a few require 
O L » -p • ______ : J” Cezicq a

great challenge of funding and this affect the level of proi lotional activities 

of library and information service unit is lack of skilled manpower in the 
area of marketing. Majority of the staff of the library doe: not have skills as 
regard how to market and promote the service they havi at their disposal. 
They are very casual and weak in interpersonal relations!" ip.
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used for the study. Th（ primary data

The data
simple

'Hi
The first section of the study addressed the 孺,

Frequency

i：

106

HBg

...

6
481

69
49 
154 
179 
36
487

217
270

44.56
55.44

1:23
98.77

14.17 
10.06 
31.62 
36.75 
7.39 
100.00

Likert Rating Scales.
I

Results and Discussion：

collected「 
The research 
twelve

...... . * '• ' '• ,
…… 一;一

.（［J.HIS） Vol. 4No. L 202匕 Uniuersitjj o/肪血-Joimuil of Library and I"/。”腮业兰竺------------------- "

1 departments for thefrom each of the selected faculties to give a to ； ° Q£ 42 students from 
sample. The third stage involve arandomse； for the study, 
each of the departments to give a total of 504 respo.
jp-TcYAC  4 d

were 
were

across
on from Secondary 

sources include dissertation, 
> as well as

.，一.一一

Table 1: Demographic information of the Responde its
The first section of the study addressed the demog aphic characteristics 
of the participants.

I Demography
Age

@__

Gender
Male
Female
Educational Level
100
200
300
400
500
Total

Method of Data Analysis
The data was analyzed using descripti、e statistics, - 

frequency, percentages, standard deviation, Mean $ core rating as well as 
Likprt A finer Q/-ol

噩聘喙嘉襟薄嗨粼理； 
…appropriately filled and returned for analyst. pYniairung the

filled enthusiastically without any reluctance after explaining
" 5.

Perceni age

appropriately filled and returned for analysis The questionnaires

purpose of the study by researcher to the responden*

Method of Data Collection
Primary data was used for the study. Th（ primary data was 
-J through field survey, using the question aaire and inquiring. 
~- the

randomly selected departments. Informal

books, electronic journals, periodicals and ?rochures
? -1 1 V _ -

instrument was administered to 504 re jpondents

sources were also utilized in the study The 
article,卜一 * . ' 一一）r 
unpublished works of other authors.
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libraries in the world
C-

females while (44.56%)
clearly shows i
the students (36.75%) were in 400 level, this was follow ^ed by 300 level

.>Frequency Perc( ntage

Source: Field Survey, 2020
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225
246
16
487

46.2C
-.50.51

3.29
100.0 )

r of the 
males, this

(31.62%). Only (7.39%) of the respondents were in the r 500 level.、The 
result shows that the overwhelming majority of the re： pondents are in 
their 300 and 400 levels.

- “

The result of the study also showed that j majority
、 )\ rere

of female respondent than their male
respondents (55.44%) were
、\ > that there are more of female respondent than their male

counterpart in the study. The result of the study revecde( that majority of
A J _ _ _ V V Z* /-X 1 "t

469
18

487

96.31
3.69
100.0)

Table 2: Frequency of use ofLibrary
Variables
Have ever visited the School
Library
Yes
No____________________
Total
Frequency of use ofLibrary
Always
Occasionally
Never
Total

-—「•，一一•一一

. full of reading material whic -------
journals, films, images, manuscripts, cs〜'

…二」Fable 1 revealed 
their ag( greater than 15

Libraries are regarded as stock-room of knowledge. I is true that all 
1而牛.；5 卜 土 are full of reading material whic i consist books, 
* " , a * , Audio visual materials among
others (Patil and Pradhanz2014). The result presented in「able 1 revealed 
that majority of the respondents (98.77%)have their ag( greater than 15 
years old while only 1.23% of the respondents have their ages less than or 
equal to 15 years old. This shows most of the respo: idents, possibly 

-- -------人……一 _____________ L • ' 'i le for admission 
°f students into tertiary institutions in the counhy. AMB guideline

广“抒竺凶伊拦耙忸招耙竺y °f照gents (96.31%) 
潘燃尸您篇罕段理滁岫"wenevm益 

visiting the library occasionally (50.51%) and46.20% i'However, only 3.29% indicated they had never visite ；隼岩眦•:羸

that majority of the respondents (98.77%)have 
i -

equal to 15 years old. Tliis shows most of the respo: idents, possibly 
adhered to Joint Admission Matriculation Board guideli t--------  …
(―_______________

~ 4* K J JUL UA V<-JL J 4JL *、V A V ~ —— —   — /

stipulates that the age limit for admissions into tertiary i istitutions in the 
country is 16 years old as at the time of writing the exams

人 --------一*• JZ' J

,,,least visited the university library as a student)f the institution ha - ， “ ----------- ---------------------' , nve never visited

time, majority of the respo: idents indicated 
_____ 11-- /E*n L" E、 v "-—

However, only 3.29% indicated they had never visite 1 the
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library for any reason. The result of the study shov

M Jan Score

more

1.49,1.40 and 0.72 respectively.

of
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E 一1
…J —J

treasures of knowledge. It is also known as storehou 
libraries in the world are full of resources whic \ consist

S/No. 
I
2.
3.
4.
5.
6.
7.
8.
9.
10.

Resources
Textbooks
Reference books
Serials
Journals
Government publications
Conference proceedings
E-resource
Internet
Charts
Novels (fictions)

2.28 
2.12 
1.83 
1.59 
1.49 
1.36 
1.58 
2.21 
1.40
0.72

to academic environment, particula. ly for Universities, 
> the 

as

Government publications, Charts and Novels with i leans score rating of 
----  f 〜 一-“一 -1_-.

The finding of the study revealed that library j rovide a wide range 
resources I 一J 〜' ~ f 1

Colleges and Research institutes. This positio i corroborates
statement of Patil and Pradhan (2014), hat libraru s are considered 
treasures of knowledge. It is also known as storehou ,e of knowledge All 
libraries in the world are full of resources whic \ consist of books, 
journals, films, images’ manuscripts, Audio visual naterials etc. which

,s that the library was 
mostly used by the respondents either occasional oi always.

study revealed 
library. The resource

Std. Dev.
0.66
0.68
0.68
0.68
0.63
0.59
0.71
0.76
0.64
0.64

Research Question 1

Table 3: Types of Library Information Resources Cc nsulted by Students 

RankT 
1st 
3rd 
4th 
5,h 
7th 
9th 
6 th 
2nd 
8th 
9th

Since the respondents could select more tl an one response in 
regard to .the library information resources con ;ulted, the findings 
revealed that the respondents used more than one r( source in the library. 
The resulting mean score rating showed the € <tent to which the 
___ ondents regularly consult the listed resources n the study. Table 3 
_ ---- rs the responses of the respondents on I he type of library 
information resources consulted by the responder ts. The result of the 

that textbooks are the most consul ted resources in the 
has a mean score rating of (: .28). The result also 

revealed that internet and reference books are the( ther most consulted 
library resources by the respondents. Each .of th( item (internet and 
reference books) have a mean score rating of 2.21 a id 2.12 respectively. 
The resources that were least consulted in ti ,e library includes

of books,

has knowledge, recorded by people, eminent w :iters and eminent
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personalities.

Table 3 shows respondents7 responses on the rea ;ons for using the

copying
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—

Research question 2

Table 4: Reasons why the students used their school Iibr< ry

Std・ Dev.
0?88
0.86
0.81
0.94
0.95
0.86
0.81
0.87
0.76
0.85

rnal of Library and Inforination Science (UI-JL-

university library. The result of the study reveals th. t ,zfor individual 
study" with a-mean score of (3.44) is the reason why th，respondents use 
library. The result of the study further revealed that the students used the 
institution library for reference/ assignment, to borrow books and to read 
Newspaper/ Magazines haven a mean score rating of 5.25,2.91 and 2.56 
respectively. The result shows that: for reference/ assi； .iiment, to borrow 
books and to read Newspaper/Magazines ranked 2n(3rd and 4th. The 
result of the study revealed that to meet with frien( s, to use( *
machine and to print from computer with a mean score ratiiig of 1.96,1.87 
and 1.79 respectively ranked 8th, 9th and lOthrespecti ely.

Reasons
To bon'ow books
To read newspapers, magazines 
For reference/ assignment 
To use the internet
To use libraiy computers
To study individually
To use the copying machine
To ask for library staff assistance
To print from computer
To meet with friends

Rank 
^r— 
4th 
2nd 
5th 
6fh 
1st 
9th 

7th 

10th 
8*11

Me .n Score 
—L91 

2.56 
3.25 
2.57 
2.36 
3.44 
1.87 
2.12 
1.79 
1.96

S/No. 
T~
2.
3.
4.
5.
6.
7.
8.
9.
10.

\ ；
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Book fair while 147(30.18%) said No and 326(66.94%) sai，I Yes to the
ofLibrary web pages/publications wliile 161(33.06%) ind cated No.

information services used in Delta State University.Tl*
.study is also consistent with the finding by Eda, et al., (201)) that libraries

have traditionally been involved in library marketin ; through the

110

orientation, 
Dromotionand 
a result of the

Research question 3
Table 5: The vai'ious channels of library promotion sei-vic 2S employed by

1.
T 
3? 
T 
y

F 
97 
Io 
TT 
n 
II

Respondents 
Number with Yes
392(80.49)
326(66.94) 一一
263(54.00)—
304(62.42) 一
267(54.82) 一
273(56.06)
246(50.51)
284(58.32)
266(54.62)
284(58.32)
320(65.71)
410(84.19)
340(69.82)

Respondents 
Vumber with No 
.)5(19.51) ―
161(33.06) 一 
224(46.00) 
183(37.58) 
>20(45.18) 
>14(43.94) 
241(49.49) 
>03(41.68) 
>21(45.38) 
>03(41.68) 
67(34.29) 

77(15.81) 
.47(30.18)

the library the students are aware of (Tick as many as app. ied) 

1/No. Channels of promoting 
library services
Freshers' orientation
Libraiy web pages/publications
Personal contact
e-mail
Telephone/SMS
Display of new arrivals
Exliibitions
Use of periodicals: Newsletter and leaflets
Social networks e.g. Whatsapp.
Selective dissemination of information
Training/Seminars
Proper ventilation
Book fair

To attract more and more users to library, Librar • staff needs to 
carry out promotion and marketing of its services to usei , of its services. 
The basic purpose beliind promotion is to educate th ： students and 
faculty members on how to use the library and its resou ces and also to 
upkeep their knowledge by providing information appe ided in various 
sources available in the library (Patil and Pradhan,Z614 i. The result in 
Table 5represents the channels of promoting library serv::es available in 
the library, 410(84.19%) indicated agreed to proper ve itilation while 
77(15.81%) said No.392(80.49%) said Yes to Freshc:s' orientation 
programme while 95(19.51 %) indicated No. 340(69.82%) j idicated Yes to

use

The result of the study is consistent with the findii g of Arumuru 
(2015), in a related study wliich revealed that freshe s， 
personal contact, use of internet were the common library
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jser

libraries to mobili 匕e resources

RankingStd. d jv.Item StatementS/No.1

2nd1. 0.7

i 2nd0.7 3.342.

0.7 3.363.

4lh4. 0.8 i 3.24

5. 0J 3.10

6. 7山0J 3 3.05

7. 5lh0： 8 3.17

8. 3rd0. 7 3.30

Promotion of library and information products and 
which is now beginning to attract the attention c：

posited that traditional appro 
- 〜 u-------- c x/kc t

of ICT with creative and ir

(imllWoeidtion Science (UI-J

Promotion of library and information services helps 
in sensitizing the students about the various services 
available in the library
The Promotion of library and information services 
increases student's rate of use of libraiy services. 
Promotion of library and information services equips 
students with the knowledge of information search in 
the library.
Promotion of library and information services . 
motivates users to always want to use the library 
Promotion of library and information services makes 
the students more active in class thereby enhancing 
their performance
Promotion of library and information services helps 
the library staff to be up and doing
Promotion of library and information services 
promote the usefulness of the library personnel 
Promotion of library and information services 
showcase what the library has per each faculty of the 
university

Research question 4
Table 6: The effectiveness of promotion of library and information 
services employed by Kwara State University Library

刷—wgb懒 m 旧

technological developments are creating 
sources of information and new ways o: 

on L〜
become self-reliant. Library users are

newsletters, jser orientation 
other advertisii g programs.

tudy, there is still 
aovativeideas to 

? recent 
forms of information, new

Mean
Score
3.34

1st

display of fresh books, exhibitions, 口收芬programs. The 
programs, library week ou咛尚写席/"o Whes mentioned 
researcher, however,厂二二--- ,,
above are no longer sufficient. From the finding ot t?e、 
room to embrace more use of ICT with creativeand n 
support and promote library services. 巳匕，85* 

. new]------  f
；f providing u formation. There 

r -… ------；and
transforming in o customers with

had been increasing pressure
f "2 O^XI-XCIKXLLL. 55熟】33= ~~ _ ___________
rising expectations, diverse needs and wants, and chc ces (Guptaz2003).

~ 11 ervices is an area
do l of esearch scholars,

market researchers, and the business people (Jagadish, ?013).



Vol. 4 No. 1/ 2021迦oflbndg - JosmigLibmn/ and InfonnatioH Science (UI-JLIS)

develop

i
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more active in class and enhances their performance ii
sensitizing 
the library

Library lb CUL impoi Lain any auciueiiuc msniU' LOU. It plays a
very important role in broadening the knowledge of its u： ers. Based on 
the findings of the study, it can be rightly concluded that promotion of

Conclusion *•
Library is an important part of any academic Institu- ion, It plays

.• ' … - ran i information
services helps the library staff to be up and doing (mean sco *e=3.05).

The result of the study revealed that the responc mts strongly 
agreed that the promotion of library services employed int le study were 
very effective as all the mean score rating of the 8 possible ireas of effect 
of the library promotion services have their mean score 'ating greater 
than 2.5 which is the threshold for the measure of the effec iveness in the 
study. The result of the study agreed witli result of Arumt ru (2015), in a 
related: study in Delta State University. The outcome of the study 

se〕vice helps torevealed that promotion of library and information 
create awareness about the resources and services av< liable in the 
library. The result further indicated that promotion o library and 
information service enhances development; individuals can 
themselves by making use of the materials provided by ti e library and 
marketed by the librarian (Aneke, 2004). All of these an I many more 
have implication on users' rate of usage of library services.

the 
, a 

students of the various services and resources available p  
thereby motivating the rate of use of library bytherespom lents, Finally,

To help ascertain the effectiveness of library prom)tion services 
employed by Kwara State University Library, 8 possible o itcomes were 
piesented to the respondents with the view to examine th( effectiveness 
of library promotion services used in the study. The result "the study on 
table 6 reveals tHat fhp cFrr»n(rlv ^crrppd that promotion °
library and information services 
iiiformation search in the 1 y、  
library and information services increases student's rate ol use of library 
services and helps in sensitizing the students about the 
available in the library both have a mean t  ~ 、，
respondents also strongly agreed that promotion of library and 
] CC'

promotion of library and information services motivates u »ers to always 
want to use the library (3.24). Also, promotion of library

available in the library both have

information services showcase the library resource per acuity (3.30),

academic institution library. The study established th it promotion 
oflibrary and information services * 1
knowledge of information search in library, thereby maki ig them to be

process.
Promotion of library and information services help

library and mformation services play a very critical role in< ontemporary

oflibrary and information equips the respond, nts with the

employed by Kwara State University Library, 8 possible

oflibrary promotion services used in the study. The result "the study on 
；；；—5 reveals that the respondents strongly agreed that proi------

L l equips students with the mowledge o 
library (mean score=3.36)z the promotion ° 

increases student's rate ol use of library 
-> va rious services 

score rating of (2 34) each. The

-
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