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ules, law and standard which businesses must adhere to in their day-to-day

overnance ﬂ’mmon & Michaelson, 2000; Stevens, Steensma, Harrison & Cochran, 2005).
SOM eth

ics provide the bases on which a civilized state exists. Without ethics thet\‘.tbre,
civilization collapses. The same is true of business ethics to the business organiza *
provides the footprint on which organizational culture and structure is founded (Do bin,
2012) Globally and Nigerh with no exception, Unethical behaviors such as employmeh
Ctice and violation of human rights, lack of environmental responsibility, inside trading ar
onal ,tﬁoountants among others have resulted in corporate sandals arooml
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T : under increasing pressure to behave in socially
hMa-w_u_vs, to help to solve problems, to protect the environment by producing and
mental friendly products or services, support charities, exhibit “ethical
behavior and moral management. In the last few years, there has been increased awareness of
Corporate organizations about economic, social and environment expectation to the :
stakeholders. Proponents of sustainable development have argued that business should be
- held a mic responsibilities to shareholders, but also for the

thus, organi; | take responsibility for the

- operations impact societies and the natural environment. They A
demonstrate the social and environmental concerns in business op

with stakeholders. Sustainab elo : '

Sustainable de; pment is therefore an

with an
the next
dealing with this contention of need
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Ethics are code of values and principles that governs the action of a person, or a group
of people regarding what is right versus what is wrong (Levine, 2011). Business ethics is the
behaviour that a business adheres to in its daily dealings with the wodd They apply not oniy to

2Q12) Creyer and Ross (1997) asserts that ethical responsibility embraces those
and expectations that reflect a concern for what consumers, emw 2

3 vholdem»‘and the community regard as fair, just, or in keeping i the
protecﬁon of stakeholders moral rights. Ethical responslbmty a!so r

‘lntegﬂtv good corpoi'aw cltlzenshlp should | ond the
yoratio! Asbmeth‘wﬂ\atis\appfo.
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c.  Theoretical Fra i
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